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27 May 2004

New Guidebook welcomes visitors

Truro Cathedral’s new guidebook is selling like hot cakes and is smashing all sales records.

Since the introduction of the pocket size guide at Easter, sales have topped the 2,000 mark. James Barker, the Cathedral Shop manager, is delighted with this new addition to his product line, “In 8 weeks we’ve sold as many guidebooks as we did in the whole of 2003! We’re absolutely delighted.”

The new guidebook partially replaces the old ‘Pitkin’ one, which has not been radically updated since 1992. It has been produced in collaboration with Jarrolds Publishers who specialise in Cathedral and heritage publications. Mark Slade, Project Director at Jarrolds, said, “We are very excited with the work we are doing with Truro Cathedral. This guidebook is based on a short tour of the Cathedral and is the first phase of a project that will eventually also see the introduction of a large format Souvenir Guide. Both of these guidebooks will complement each other and provide a comprehensive understanding and interpretation of a living and vibrant building and church community.”

Colin Reid, Cathedral Communications Officer, comments, “The Cathedral attracts over 200,000 visitors a year, many on their first visit to Cornwall. We hope that visitors will use this guidebook to take in some of the highlights of the Cathedral, as the short tour explores this wonderful building.”

James Barker, Shop Manager, said “Up to now the old guidebook has only been available to visitors when they came in the shop. Clearly the place to sell guides is at the entrance to the Cathedral where the visitors can use them as they walk around.” To help James sell the new guidebooks he has recruited two enthusiastic sales people, Ann Barney and Jane Burnett who will not only sell the guidebook but also provide the friendly welcome for which the Cathedral is traditionally known. Ann is delighted with her new job “I am very excited to be working at the Cathedral, it’s a beautiful building and I really enjoy meeting our visitors, who all have their own individual stories to tell.”

The 24-page ‘short’ guidebook also replaces the free A4 leaflet that up to now has greeted visitors to the Cathedral. Richard Glover, Chief Executive at the Cathedral, says, “This £2 guide book represents excellent value for money, it is very attractive, with some fabulous photography and explores the fascinating history of a landmark building in Cornwall. At Truro we are determined not to charge visitors an entrance fee, as some other Cathedrals have been forced to do. If successful, this short guide will mean not only that visitors will get more ‘added value’ for their visit, but also the likelihood of having to charge visitors for entry to the Cathedral will recede, we hope, forever.”

Visitors to the Cathedral are clearly enjoying the guide too. Beverley Craigen from Royston in Hertfordshire enthuses, “I love it; the layout is wonderful, the pictures are stunning and the text is very readable, I’ve not seen anything like it in any other Cathedral, it’s a very helpful little guide.”
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